
 

 

SOCIAL MEDIA COORDINATOR 

OVERVIEW  

Hayes Fry Law is a growing but nimble firm, creating a company we love. We are redefining the 
practice of law. What does this mean? It means we’re redefining how we function as a law firm – 
both in practicing law and building a solid culture. Much differently than what the industry has 
come to know. Communication, education and approachability is how we’re changing the legal 
industry. And we understand that innovation and value-creating solutions help our clients reach 
their goals. Faster. 

We hire unicorns who are incredibly skilled at their job, with a willingness to keep learning. 
Someone who is not limited by their job title; those who think big and small; those who have true 
grit with a perseverance and passion for long-term goals; those who are respectful by nature 
and lastly, those who get stuff done.  

Reporting directly to the Head of Marketing, the Social Media Coordinator is a skilled content 
guru with experience in developing and building authentic and compelling content. Someone 
who is passionate about the online space, focused on telling our story, while reporting on key 
metrics and finding opportunities to improve and grow.  

CORE RESPONSIBILITIES  

• Develop relevant digital topics to reach the firms target audience. 
• Create, curate, and manage all published digital (images, video and written), and 

selecting the right content (posts, blogs, landing pages, ads) for the right platform(s). 
• Monitor, listen and respond to users in a “social” way while cultivating relationships. 
• Analyze key metrics and tweak strategy as needed. 
• Compile reports showing results (ROI). Analyze, review, and report on the effectiveness 

of campaigns to maximize results. 
• Build fans and followers. 
• Increase reach and boost engagement. 
• Always be telling our story and using our voice - continuity and consistency are key.  
• Use appropriate, branded and relevant hashtags where appropriate and applicable.  
• Stay on brand using branded colours, logos and appropriate imagery for all posts. 
• Curate, plan and schedule posts to maintain an online presence, engaging with 

customers, clients and the community of Grande Prairie, AB. 
• Stay current with social media trends  
• Must have attention to details, spelling and grammar  

 

  



 

 

QUALIFICATIONS & SKILLS 

• Knowledge of Facebook, LinkedIn, Instagram, Twitter, and YouTube. 
• Degree or diploma in marketing or relevant field. 
• 2-3 years of related social media experience. 
• Basic graphic design, Photoshop or Canva experience is an asset. 
• Excellent copywriting and communication skills. 
• Knowledge of SEO, keyword research and Google Analytics. 
• Strong analytical, organizational and time management skills. 
• Ability to problem solve and work creatively with limited resources. 
• Team-oriented, relationship builder with a positive attitude. 
• Proven job reliability, diligence, dedication and attention to detail. 
• Ability to receive and apply constructive criticisms from peers and clients. 

QUALITIES & ATTRIBUTES  

• First and foremost, you need to have fun and engage well with our community and 
clients. 

• Your passion and love of social media are important to ensure these shines through in 
the work that you do.  

• Some experience in the legal industry is a nice to have, but not required. 
• You love technology and connecting with people.  

 
This role can be located anywhere in Canada, Grande Prairie is an asset. Salary commensurate 
with experience. This role will be on an hourly basis up to 25 hours per month, with the potential 
to increase. Only selected candidates will be contacted for an interview. 

Please submit your cover letter and resumes to Andrea Holscher at 
andreaholscherconsulting@gmail.com. 
 
 


